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Gen Z are reaching the life stage when financial Purchase Life
protection products should be top of mind, but Insurance

their perceptions and beliefs keep them from
seeing the value of purchasing coverage now.
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Other Financial Priorities Are Top of Mind

Financial concerns regarding monthly policy payments are a large
reason why many individuals who need life insurance don't have it.
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How Can Gen Z Be Reached?

Gen Z is more interested in how they can benefit now from owning life insurance. Through continued education
and increasingly popular embedded insurance products, Gen Z can stay aligned with their financial goals and
get the protection they need.
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