Awareness of Life Insurance in Banks

Gen X and Y consumers far
more likely to buy than older

generations
(50% and 55% respectively)

Consumers who would Consumer who are aware
consider buying life that banks sell life insurance
insurance from a bank products
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Seven in ten consumers who said they would Gen Xand Y cons.um‘ers who say
consider buying life insurance from a bank were they need more life insurance

interested in simple products.
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