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REAPANA
Disclaimer llMQA i DIRITAL INSURER

Presentations are intended for educational purposes only and do not replace independent
professional judgment. Statements of facts and opinions expressed are those of the
participants individually and, unless expressly stated otherwise, are neither the opinion nor
position of The Digital Insurer. The Digital Insurer do not endorse or approve, and assume
no responsibility for, the content, accuracy or completeness of the information presented.



Today’s Panellists 'Li"M D DIGITAL INSURER

Moderator:

Shalini Pavithran
Kartik Sakthivel CEO Sara Roberts Hugh Terry
Chief Information Officer : Founder and Principal Founder
The Malaysian Consultant The Digital Insurer

LIMRA, LOMA, and LL Insurance Institute

Global M) Kettlewell Consulting



EEAPAR
How to participate [0 M Dﬁmmuusuﬂm

» How to participate:
If you have a question please type into the Q&A area
If you have a comment please type into the chat area

» Session format:

The moderator will use a combination of their own questions and those
from the audience

» Polls:
Please respond to the pop-up polls throughout



Discussion Agenda

EEA r‘m ;“ .
LI i DIGITAL INSURER

Opening remarks from Kartik Sakthivel @ LIMRA

Perspectives from Shalini Pavithran @ Ml

Perspectives from Sara Roberts @ Kettlewell
Consulting

Perspectives from Hugh Terry @ TDI

Panel discussion

LIMRA & TDI updates and wrap up

5 minutes
5 minutes

5 minutes

60

5 minutes Minutes

30 minutes

10 minutes



Opening Remarks 'Li""?A ﬁaununsunm

Kartik Sakthivel

Chief Information Officer
LIMRA, LOMA, and LL Global



EEAZAA
Snap Poll LIMWA L e nma

Is your organization currently using blended
learning for the creation and/or delivery of

educational content?

Response options:
a) Yes

b) No

c) Unsure



ERAZAR
LI M & BermaL SRR

Shalini Pavithran
CEO
The Malaysian Insurance Institute (Mll)



THE MALAYSIAN
INSURANCE INSTITUTE

Transiormine) Lezirnine) & PaVeloonmsi)e

To Suilel Fuitirs Reziely Ofejzinl4zile))s
ziplel Weriores

Shalini Pavithran July 2020
www.insurance.com.my



Abbert Linstoin

“Learning is an EXPE‘. | e
Everything else is W.. ‘Ju matlo\-.g_-,‘ \ -



The Goal

It’s All About The D
Learner & The Learning Experience

i \[ € —
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Trainer
In The
Driving

Seat

Transforming The Learning Experience

Pre 2000s 2000s
Facilitator centred A Learner centred
©
f-2 &
Classroom Learning \ © E-Learning
=
Individual focus
Group focus
B %
1
Expert tells |  Expertfacilitates
ﬂ1 - ! I i ..ii
mAaAm | - g S

‘ Our Focus Now & Beyond |

Learner driven

" Mobile/social learning

3

LLearner
) .
H)) | in The
Driving
Curnm;nil;yfncu: Seat
Expert shares

BUILDING KNOWLEDGE. TOGETHER



Managing Change By Design

Mfr

Attention /

Distractions —
= Engagement / Coordination | lanage The Journey:
= Resources Working In Synergy.
= Battling Inertia Get Buy-In & Use
.- Influencers.
= Distribution Being Flexible
= Definitions of Success | Qua lntlt ative & Qualitative

) V) M g



How We Envision The Learning Experience And Journey To Be

E—
P ——— i
i C—— : CORUANUOUSEN i}
i Programme " Interactive Class - ; !

Learning S I Journey I

ElFE e Customisation N ~ Engagement i , :
; I Upskill / Reskill I
- ClLASKS) - - l
= | | L |
- - » [ I

ACTION Learnin

Learner/Facilitat Learning g I Community of I
or/ Class Analytics (AR/VR/ : Practice :
| | |
I I
: v ‘ v ‘ [ y ‘ I - I
Share Learning Exercise + Learning : Knowledge :
Materials Gamification Assessment I Sharing Forum I
I I
I I
v ‘ v ‘ I I [
L } I
1 |
Poll/Survey on -‘Vodcast/Podcast : Exercises to :
Expectations /OLC;] on lt(ey POSTIN Learnj(C))Q-The- Track Progress !
concepts cLAss A !
I

Q THE MALAYSIAN 14 BUILDING KNOWLEDGE. TOGETHER

INSURANCE INSTITUTE




New Skills For The New World

Operate
Technology
Correctly

Work
Alongside
Technology
Efficiently

THE MALAYSIAN BUILDING KNOWLEDGE. TOGETHER
INSURANCE INSTITUTE



Thank You

The only skill that will be important
in the 21st century is the skill of
learning new sKkills.Everything else
will become obsolete over time.

—— Peter. Drucker, —

@ TNSGRANCE INETOTE WwWw.insurance.com.my



.li M 'M DIGITAL INSURER

Sara Roberts
Founder and Principal Consultant
Kettlewell Consulting

18



The Burning
Platform

Business Driver:

Sustainable
Growth.

Underpinned by:

Digital
Transformation

...change the
wings whilst flying
the plane!

Create the

Ultimate Learning
Blend...

The Outcomes

Digitally driven:
learner centric
culture

“My Career”

Workforce of the
Future




WORKFLOW LEARNING

ARCTIC o 9 o = - 12 e-Learning Infographics

Games-Based Psychometric Assessments

[ Campaigns & Competitions: FinTech, Workforce of the Future, Digital Discovery ]

[ Communication & Branding: Career Stories, Videos, Celebrating Successes ]




WORKFLOW LEARNING

The Ultimate Learning Blend...

Key Outcomes Key Insights
Learner Centric §  Learning Culture, In the Flow of Work
Culture

Relevant, Personalized

Accelerated DQ

a Easy Access

Hidden Benefits!
“%"  Collaboration & Engagement



i’ DIBITAL INSURER

Hugh Terry
Founder
The Digital Insurer

22



Chronic under-investment in addressing
skills gaps has been the norm

DIGITAL INSURER

Figure 4. A minority of organizations allow employees to be part of digitalinitiatives

36% 36%

Senior executives and
middle managers share

a common vision of digital
transformation

There are possibilities
for everyone in the
company to take part

in the conversation
around digital initiatives

Figure 6. Organizations are not actively working toward narrowing the digital talent gap

Upskilling/reskilling on digital skills
is a top priority for our company

I
I
We have a formal program for

digitally reskilling employees =]
(e.g., training, mentoring)

Source: Cap Gemini Digital Transformation Review 12t Edition

Leadership actively promotes digital
skills learning and development for
our employees

We actively recruit and hire
new talent with strong digital skills

S®6C

TDI Academy — learning for the digital age
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https://www.capgemini.com/au-en/news/digital-transformation-review-12th-edition/

There is compelling evidence that focusing on m
culture is the key to success DIGITAL INSURER

EXHIBIT 1 | It Pays to Focus on Culture During a Digital Transformation

Companies reporting sustained strong
or breakthrough performance (%)*

100
0 0
Companies that addressed Companies that neglected
culture change explicitly? culture change

Source: BCG analysis.

Note: Roughly 40 recent digital transformations were assessed.

We defined “sustained” as continuing for at least three years.

2Companies that focused on changing their culture identified desired employee behaviors and created systems
and incentives to reinforce them.

Source: : BCG it is not a digital transformation with out a digital culture

TDI Academy — learning for the digital age 24


https://www.bcg.com/publications/2018/not-digital-transformation-without-digital-culture

Insurance leadership teams need to broaden & accelerate digital
transformation efforts by “moving digital from the few to the many”

DIGITAL INSURER

‘ ____________________

to the many O

[] o
'ﬂ‘ Specialist teams engaged in digital 'ﬁ‘ Business teams engaged in digital

SPECIALIST TEAMS BUSINESS TEAMS

« Digital * Administration / ops

. * Claims

. ;er?:\?;:g?]y * Distribution

. * Sales

» Partnerships « Marketing

* M&A * Pricing & Product Devt
* CVCs * Risk Assessment

* Underwriting

TDI Academy — learning for the digital age

25



Modern design principles for virtual L&D ;;E,m,,,m

CONVENIENT ACTIVE UP'T.O'DATE
Dynamic & Diverse
experts.
CONTINUOUS CUSTOMISABLE

INTEGRATED
Knowledge platform for
lifelong learning

SCALABLE “ ASPIRATIONAL

FUN!

COLLABORATIVE

Communities. Partners.

FOCUSED
Micro-Chunking. Stories
& case studies

020

Coaches. Clinics.

Differentiated. Experiential.

TDI Academy — learning for the digital age 26



LIMA D;
Panel Discussion LI " DIGITAL INSURER

Moderator:

Shalini Pavithran
Kartik Sakthivel CEO Sara Roberts Hugh Terry
Chief Information Officer : Founder and Principal Founder
The Malaysian Consultant The Digital Insurer

LIMRA, LOMA, and LL Insurance Institute

Global M) Kettlewell Consulting

27



EEAZAA
Snap Poll LIMWA L e nma

What is your biggest challenge when it comes to creating or

improving your blended learning strategy?

a)
b)
c)
d)
e)
f)
9)

Lack of time/resources to develop and implement the program
Lack of budget

Management resistance or negative mindset

Facilities or training locations are inappropriate for blended learning
Lack of expertise to develop the program

Lack of learner interest

Other

28



1177, O
Snap Poll LIMWA L e nma

Have you tried to measure the effectiveness of your
Blended Learning initiatives?

a) Yes

b) No

c) Unsure

29



LIMRA Updates

.li M ‘EM DIGITAL INSURER

Kartik Sakthivel

Chief Information Officer
LIMRA, LOMA, and LL Global

30



LIMRA D
LI i DIGITAL INSURER

TDI Updates



About the TDI Academy iiﬂm )lII}IIAlIHSIIIiEH

www.the-digital-insurer.com/tdi-academy/

“Ensuring the right level of
digital insurance learning is
provided to the right people
at the right time, at the right
cost and in the right way”

b-._

Academy Differentiators
100% virtual
Insurance relevant
Outward looking
Constantly refreshed
Lifelong learning
Global community

Executive Digital Insurer (EDI)
Learning & coaching for leadership
teams

cOorwN~

Associate Digital Insurer (ADI)
‘mini-MBA” and business qualification

Certificate in Digital Insurance (CDI)
Online certificate

Knowledge Portal & Community (TDI PRIME)
Opportunities for all to participate in digital insurance via the TDI PRIME membership schemes

Working together to accelerate the digital transformation of insurance 32


http://www.the-digital-insurer.com/tdi-academy/

Common Core
Curriculum

TDI
PRIME

ADI?\]!H

Ty ASSOCIATE
I2 IIITM INSURER

liﬁm D DIGITAL IHSIlIiIEH

D DIRITAL INSURER DIGITAL INSURER www.the-digital-insurer.com/tdi-academy/
4 1 N/ 2 N/ 3 N/ 4 I
OUR TECH DATA & VALUE CHAIN
CHANGING WORLD ENABLER ANALYTIC INNOVATIONS
S S

1.1 The 4th Industrial Revolution
1.2 Our connected world

1.3 The power of Social

1.4 Changing consumer behaviour
1.5 More change coming

1.6 Why data is King

1.7 Cloud crushes costs

2.1 SMAC as a baseline

2.2 Al, Machine Learning & RPA
2.3 Blockchain

2.4 10T

2.5 Chat & Voice

2.6 Immersive Technologies

2.7 APIs & Microservices

1.8 Insurance Re-Booted

o
s

NEW DIGITAL
BUSINESS MODELS

/
\

5.1 Platforms & Ecosystems

5.2 Microinsurance

5.3 On-demand

5.4 Comparison Sites

5.5 Peer-to-Peer & Community
5.6 Health & Wellness

5.7 Commercial

5.8 Building new digital business

\ /

2.8 Tech Architecture best practices

4 6
MARKETING &
CUSTOMER EXPERIENCE

6.1 Data-led marketing

6.2 Direct digital marketing

6.3 digital marketing for advisors
(020)

6.4 Power of content

6.5 Omni sales & servicing

6.6 Customer lifetime value &
customer advocacy

6.7 Customer experience

@ Out-of-industry use cases /

TDI

3.1 The Power of Data

3.2 Python basics

3.3 Python intermediate

3.4 Data visualization & example
tools

3.5 Machine learning (+ a little bit of
deep learning)

3.6 D&A use cases in P&C

3.7 D&A use cases in Life & Health
&.8 Predictive Modelling /

4.1 Sales tools for agents

4.2 Underwriting — Life & Health
4.3 Underwriting — P&C

4.4 Product Development

4.5 Service & Administration
4.6 Claims — Life & Health

4.7 Claims — P&C

4.8 implementing value chain
innovations

N

STRATEGY &
TRANSFORMATION

7.1 Why Strategy beats execution

7.2 Regulations and ethics in a digital world
7.3 Transforming the old vs building the new

7.4. Partnerships in a digital world
7.5 AGILE & LEAN basics

7.6 Change Management as a discipline
7.7 Cultural change for a digital world -

Digital as DNA
7.8 How to succeed when most

@sformaﬂons fail

7 X 8 x 1hr lessons

~

100% Virtual

MCQs for each

Range of Industry
Experts

/

Academy —

learning for the digital age

33


http://www.the-digital-insurer.com/tdi-academy/

ADI & CDI compared

RRAF

£

i’ DIBITAL INSURER

ADI

2020

%, ASSOCIATE
DIGITAL INSURER

“mini-MBA” &
business

qualification on
digital insurance

6-9 months

' Shared elements :

100% virtual

Cohort based

Groups

8 x1-hour lessons

1-3 Months

Self-paced

Quick Fire MCQs
After Each Lesson

[ )
[ 7 Courses each with J
[ )

Personal Mentors

[
[
[
[
[

Business Related
Assignments

)
)
Weekly Discussion ]
)
)

Company branding
& customisation
options for TDI

\ members )

[ Life-long learning )
and membership of
a global TDI
network.
All connected

digitally

Personalised by
participant —select
and complete

minimum of 50% of
lessons to earn
certificate

Certificate on
digital insurance

TDI Academy —

learning for the digital age

34



Excellent participant & sponsor 11T,y O
Dm!.m feedback on ADI llMQA 5 iGTAL INSURER

/Participant Feedback \

NPS “the ADI course has fundamentally

+49%

Excellent

re-wired my brain, it is one of the
best investments | ever made"

\ /
/Sponsor Feedback \

“I have to say, I'm most impressed. The feedback from our
teams is overwhelmingly positive — you took on a mighty
task to disrupt something that needs to be disrupted — and

delivered. We’ll undoubtedly be putting more team-
members through ADI... and are very interested in EDI
and CDI too”

TDI Academy — learning for the digital age 35



Snap Poll i-iMQA ” SeTAL NSURER

Are you interested in virtual learning & development programs on
digital insurance?

Response options:

a) Yes - for me & my company
b) Yes - for me
c) Yes - for my company

d) No - | think we know enough in this space

36



TDI INSURTECH DIRECTORY
THE WORLD'S INSURTECH DATABASE

i.il'n'QA DIGITAL INSURER

Working together to accelerate the digital transformation of insurance

37



Singapore’s Dynamic InsurTech Map  [T'SDYNAMIC- CLICKAWAY! Q3 2020 SFA biﬁmmlﬂsm

Administration / Systems

Analytics =a Raxel eBaole Health & Wellness GetASSURED p2P & Community

@|DA ) Telematics r_\‘\é& }. cxagroup
SORZZM Azzndian § 3 bluzelle sl ’
CredolLab OneConnect cdocdoc 3CT
T ﬂG E.R AUREUS ‘ ALIGNED BUSINESS > ! v WhiteCoat

ANALYTICS TRANSFORMING IDEAS .
Prism 3 uex

i!;); bandboo VOUCH g'.:%
]
doc) HEARTI CapitalMatch

consu(s]suoLscs On Demand Commercial

(_ Latize *= Clinica ) Platforms
‘ ¢ gigacover

DROPLET

¢/Q-insure Anci
ncileo §
,/ GOVERITA--LAL CAREGROUP holmusk

Sales c j : . =
Surer Entsla - e 5] wellth medipay

UNCHARTED, G
goalsRapper, e insureVite Ecosystems W Lazada

my i% insurer vy L BTO T olhE A~ ZATech Comparison sites bear InsurPesl ) 3 seqa
ape ) go EI Lo
€3 weee i Wavecell agiliux CFrotcyea

Insurance

AAGIDELTA “ FINANTIX ZL‘Jr:;ﬂaCDt':“;"r '?- apve ra Q_Moﬂmw s Slngsa):{er . ) @Mamcl.sg
fidentiaX .., 50 O sWINGVY

Risk Assessment > carmen - 1.1 R JoJonoMIC (@)

Tookitaki . divinsurance ¢ CLEARLY SURELY e
" @ Goodwill Shift. Marketing Y

- 7)) Goodwi

i 7, :

Medi.S.hares & ‘é'nght-Ha-ﬂd Asla Direct =My, .LQLOOhhme

HORANGI _360‘: o =PL-ONLINE s Singlife v .
3 ADVANCE.A oA O URTY :." ® SILENT EIGHT FPL-ONLINE .. p | vo‘t fundMyLife

InsurTech Supporters

Financing P\P REBRIGHT © = TR ‘.'\J_ﬂ': - Hubs Govt. related

H ] = : openspdce
jungle Eeroficbridge funding e || SFA BB
wsoce‘ﬂes N B

Knowledge

5 DAL WsURER

Source: SFA & TDI Analysis using . Disclaimer : Not claiming to be exhaustive and may include InsurTechs that are no longer active. Let us know if you think we need to make a change.
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https://www.the-digital-insurer.com/insurtech-directory/shinechain/
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https://www.the-digital-insurer.com/insurtech-directory/doctor-anywhere/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/docdoc/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/getassured/
https://www.the-digital-insurer.com/insurtech-directory/prism/
https://www.the-digital-insurer.com/insurtech-directory/verita/
https://www.the-digital-insurer.com/insurtech-directory/uex/
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https://www.the-digital-insurer.com/insurtech-directory/whitecoat/
https://www.the-digital-insurer.com/insurtech-directory/holmusk/
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https://www.the-digital-insurer.com/insurtech-directory/health2sync/
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https://www.the-digital-insurer.com/insurtech-directory/vesl/
https://www.the-digital-insurer.com/insurtech-directory/pand-ai/
https://bettertradeoff.com/about/
https://www.the-digital-insurer.com/insurtech-directory/finantix/
https://surer.sg/
https://lucep.com/
https://www.plannerbee.co/
https://www.goalsmapper.com/
https://www.the-digital-insurer.com/insurtech-directory/ag-delta/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/airome/
https://www.the-digital-insurer.com/insurtech-directory/sea-group/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/shopee/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/shenton/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://insurancemarket.sg/
https://www.the-digital-insurer.com/insurtech-directory/money-owl/
http://globetrekkerchallenge.com/
https://www.the-digital-insurer.com/insurtech-directory/fidentiax/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/fpl-online/
https://www.the-digital-insurer.com/insurtech-directory/igloohome/
https://www.the-digital-insurer.com/insurtech-directory/fundmylife/
https://www.the-digital-insurer.com/insurtech-directory/autowealth/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
http://www.pivotfintech.com/
https://www.the-digital-insurer.com/insurtech-directory/smallticket/
https://www.newwealth.com.sg/
https://www.the-digital-insurer.com/insurtech-directory/stashaway/
https://www.the-digital-insurer.com/insurtech-directory/singlife/
https://www.the-digital-insurer.com/insurtech-directory/sqreem-technologies/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/taiger/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/aida/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/latize/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/raxel-telematics/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/insurchain/
https://www.the-digital-insurer.com/insurtech-directory/credolab/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/aureus-analytics/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.wkbins.com/
https://www.the-digital-insurer.com/insurtech-directory/q-insure/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/azendian/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.mas.gov.sg/
https://www.lia.org.sg/
https://www.the-digital-insurer.com/insurtech-directory/jungle-ventures/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/openspace-ventures/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://gia.org.sg/
https://singaporefintech.org/
https://www.edbi.com/
https://www.the-digital-insurer.com/insurtech-directory/profilebridge/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/funding-societies/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/tribe-accelerator/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/rebright-partners/
https://www.the-digital-insurer.com/insurtech-directory/trive/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/fundnel/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/zumata/?utm_source=itd&utm_medium=tdi_landscape_map&utm_campaign=tdi&utm_term=&utm_content=sg
https://www.the-digital-insurer.com/insurtech-directory/singsaver/
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© ITC GLOBAL

September 21-23,2020

ITC + DIA WORLD TOUR ITC GLOBAL
SEPTEMBER 15 - 18™, 2020 SEPTEMBER 2157 - 2370, 2020
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Three ways
= At end of webinar using survey
= When you receive the recording link

= To any of the panellists individually
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Hugh Terry @ TDI Hugh.Terry@the-digital-insurer.com
Kartik Sakthivel @ LIMRA/LOMA KSakthivel@limra.com
Shalini Pavithran @ Ml Shalini@mii.org.my

Sara Roberts @ Kettlewell Consulting SaraRoberts220@gmail.com

TDI Academy - learning for the digital age 42
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