Consumer Experience with Direct Response
Almost as Positive as Meeting with Advisor

Direct Response* Face-to-Face

Comfort with process B o
Sced 77% 78%

Likely to recommend o o
similar process 62% 65%

*- Direct Response is defined here as all buyers who secured coverage via mail, phone or internet

but not through the workplace. lIMM

Source: LIMRA, Shopping for Life Insurance: Spotlighting Direct Response Customers, 2014

Would use
a similar process 68% 70%
again
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