2024 ..
DISTRIBUTION Winning
CONFERENCE Together

Digital Distribution May Be
the Way of the Future —
Are You Ready?
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The Allure and Challenges of D2C

LIVRA

Navigate With Confidence




D2C Addresses Key Expectations of the Modern Consumer

Convenience

24/7 access from
anywhere

Customization

Self-serve and customize
policies to their needs.

Speed

Faster from quote to
bind.
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And Offers Advantages to Insurance Companies

Enables access to
new customer
segments

Can help reduce
cost
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Multiple Challenges in Scaling D2C in Life Insurance

Fewer consumers "in market"
High consideration purchase
Complex for most consumers

Requires a high degree of trust
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Creating A Consumer Acquisition Engine

LIVRA
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D2C In Life Insurance is Harder Than Most Products

$2,000
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Multi-Channel Strategy Key to Scaling D2C

LINRA
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Probabilistic Attribution Enables Cross-Channel Optimization

Campaign Data Probabilistic Attribution Decision Engine
Meta
Google Total Media Mix Modelling Allocation
Revenue
Mail
» Surveys »
TV
Spend by
Radio Channel Incrementality Tests Optimization
Etc.
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Creating a Strong Experimentation Posture is Critical

* Channels

» Creative

* Optimization models
+ Signals

» Attribution

LIMRA
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MarTech Data Infrastructure is a Critical Foundation

Data Collection Processing and Modelling Signal to Marketing Channels

_______________________________________________________________________________________________

Owned Channels i

Web Mobile :

» Email sMs | | 'i

Machine Customer Sales Support :

) Data Platform |

ETL Data Learning |
MG Heelek |dentity Graph Paid Channels :
Meta Google :

Orchestration » oTT IR

Radio Mail i

_______________________________________________________________________________________________
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Building A Compelling Customer Experience

LIVRA
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D2C Experience Needs Overcome Inherent Challenges

0000

Education Support Trust Urgency

LIMRA
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Delightful Experience Maximizes Conversion

ETHCOS

How tall are you?

Ease and simplicity not only
minimizes abandonment, but also builds

trust in the process

LINRA
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Consumers Value Control

ETHCS

Personalize vour
coverage

Coverage amount

$0
@

Control and transparency put the

Term length

O years
S

customer on driver seat

You pay

$0.00

ACTIVATE e

LINVRA
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Trust Across the Journey Is Key

* Trustpilot

Verified by
VISA




Personalization Drives Purchases

Adaptive user Right product offerings Tailored
experience communication

Personalized education Customized recommendations

LINRA
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Every Step Presents Opportunities to Drive Conversion

: : : Getting A Purchasing Membership
Discovery Questionnaire )
Quote Coverage Experience
BEAF
LIMRA
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Please Provide Your Feedback on the Conference App

OPTION 1 OPTION 2

_\ 2024 Distribution Conference 323 - T

1. The Al Revolution is Taking the
industry by Storm and Shaping the
Next Generation of Consumers

Navigating the intérsection of artifcial
ntwlk vl the Be s dostry wil
Yo ’ '

Exhibitors

Grace Apes, Jobm Keddy, Kartih
Sakbsivel, #h.D.

9N Sponsors

Lommunity Engagement

- BRAFS I
LInA
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Thank You
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