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Polling Instructions

Step 1: Take out your phone

Step 2: In your phones web 
browser, go to the link 
PollEV.com/etss2262
(or scan the QR code)

Step 3: Answer poll 
questions on your screen as 
they become active!



What percentage of employees feel 
they understand their insurance 
benefits very or extremely well?

•A) 30%
•B) 55%
•C) 75%
•D) OMG! How cute is this kid???
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Which of these resources were 
considered the most helpful?

• A)  In person one-on-one meetings
• B)  Interactive recommendation tool
• C) Virtual Benefit Fair
• D) Um… is that Brandon Cook????
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HUMANS 
MATTER



Which methods are 
Gen Z employees 
more inclined to use 
than older 
generations?

LIMRA’s BEAT Study 2023
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a) Home Mailings
b) Phone Calls
c) Printed Info 

distributed at 
work 

d) Let’s bring back 
this hair!
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Introducing……

Jennifer Devor
Director of Enrollment Strategy 
Prudential Financial

Tammy Kaplan
Strategic Account Advisor, Product Consultant 
Empyrean



Data Driven Plan Insights 

Gain a deeper understanding of the unique 
needs of the workforce

 Use data to define top growth opportunities and 
develop good case characteristics

 Leverage insights from participation and 
demographics to identify coverage gaps and assess 
opportunities.

 Take a deep dive into the industry, employer 
workforce, environment, and culture

 Understand the employer’s ecosystem and preferred 
communication channels

 Determine key priorities and dates

A Customer Story…

 Existing customer with Life and Disability, adding 
Accident, Critical Illness, Hospital

 Large market (~20,000 eligible lives) 

 Healthcare industry 

 Spread out workforce

 Active enrollment

 Enroll on Workday



Omni-Channel Solutions

A Customer Story…

 Content geared towards young professionals and women 

 Change of carrier email

 Announcement post card

 Digital suite of product and services flyers

 Educational product videos

 Decision support capability enablement & CTA emails

Personalized Experiences

 Consultative approach

 Optimize enrollment platform

 Design and activate the right mix of solutions

 Year-round engagement

 Capability enablement



Outcomes & Learnings 

Influencers 

 Early engagement at onboarding

 Dedicated Enrollment Consultant

 An omni-channel approach

 Ideal enrollment conditions

 Reduced out of pocket spend risk.

 Higher Nayya engagement from the first 5,000 
enrollees vs. the last 5,000 signaling a need to adjust 
the communication cadence. 

A Customer Story…

Implemented year-round decision support

 Initial engagement was strong:

 Usage: 20%
 Completion: 79%

 Achieved participation results in-line with industry 
averages:

 Critical Illness: 11%
 Accident: 26%
 Hospital: 19%











We Want to Hear From You. Leave a Rating & Review.
Module Option Agenda Option 



Thank YouThank You
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