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Recap: Four key messages from this morning

The life insurance industry The heart of the issue Is

has a growth challenge, even around access and (perceived)
as demand for its core affordabillity, leading to
products is strong a failure to convert interest

and awareness to action

O 97

Marketing can help close Done right, the payoff
this gap, but needs greater can be significant!
Investment and improved
coordination with Distribution
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Consumer engagement and education

Consumer POV on barriers

. Accessibility of the product
category — understanding my
° options / what | need

Accessibility of Financial
Professionals —finding and
engaging someone | trust

Perceived affordability of life
Insurance (and engaging with a
financial professional)

Q

Engaging on my terms — providing
choice as to when and how |
engage

o000 Other?

Breakout
discussion:

Where have you seen
success in engaging
and educating
consumers?

How can marketing and
distribution work
together to overcome
the commonly cited
barriers?
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Driving Financial Professional (FP) enablement and loyalty

Carrier POV on barriers

Breakout
AIA Trade-off between breadth vs. : _
depth of focus across FPs discussion:
Insufficient conviction in the ROI Where h o
% to commit investment dollars S EEhAS /OIS SSAN
success in driving
Specific to independent distribution: FP enablement
-
Ability to reach FP directly / and loyalty-
lack of insight on share of book :
3 | How can marketing
Ability to navigate and distribution work
Intermediary relationship together to overcome
Reticence about lead sharing, the commonly cited
can’'t guarantee capture barriers? A
Other?
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Reminder: Four key messages

0

The life insurance industry The heart of the issue Is

has a growth challenge, even around access and (perceived)
as demand for its core affordabillity, leading to
products is strong a failure to convert interest

and awareness to action

O 97

Marketing can help close Done right, the payoff
this gap, but needs greater can be significant!
Investment and improved
coordination with Distribution
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Please Provide Your Feedback on the Conference App
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< Detail

Q2025 Distribution and Marke...

General Session 1 - A World of
Opportunities: Bringing Together
Distribution & Marketing
Mar-04-2025 08:25 AM-09:00 AM

Fvent Feed

Agenda

Distribution and Marketing often approach
their work differently with a common goal: help
consumers plan for the future and protect

(no ratings yet)

Speakers

Attendees

Tina Beckwith, Doyle Williams,
CLU, ChFC, CPCU
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Add To Calendar
Sponsors

Ratings & Reviews

Ratings & Reviews

My Profile
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Thank You
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