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LIGHTENING 
ROUND



Headline:

Almost half of 

American 

households 

remain 

underinsured 



Headline:

Some mistrust of 

financial 

institutions and life 

companies is 

slightly higher in 

minority 

communities



Headline:

Data suggests 

that younger 

generations are as 

likely to trust a 

“finfluencer” as a 

consumer brand 

influencer



Headline:

The overall need 

for life insurance 

is higher among 

women than 

among men



Headline:

Gen Z wants life 

insurance…

they just haven't 

gotten around to it
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Thank You

Follow us on LinkedIn at 
Linkedin.com/LIMRA
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