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Highlights From the LIMRA BEAT Study
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Time Spent Making Benefit Decisions

Less than 30 minutes 30%

30 minutes to 1 hour 33% m 2015
2022

1to 2 hours 2304
m 2024

2 hours or more 14%

LIMRA
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Based on employees who are enrolled in insurance benefits and have had an open enrollment within the past two years. Excludes respondents who are not sure how much time they spent.
Source: 2024 BEAT Study, LIMRA.



Understanding Of Insurance Benefits

% Who Understand Very/Extremely Well

64%
Somewhat 60%

33% o070
49%
Slightly
0
I Not at all
1%
Very well
42%

Gen Z Millennials Gen X Baby Boomers

Illsz -
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Based on employees offered insurance benefits.
Source: 2025 BEAT Study, LIMRA.



Understanding by Product

Dental 42% 5%.

Medical 44% 5%
pg— -

Hospital indemnity [Eo6N 27% 14% 1%
Criticalillness [IE0GNS 24% 17%  10%

m Extremely well Very well B Somewhat Slightly = Not at all
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Based on employees who are offered the specified benefit.
Source: 2024 BEAT Study, LIMRA.



Why Does This Matter?

% Satisfied With Benefits

Enrollment Results

Extremely well /3%
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Satisfaction T Not at all -18%
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Represents the percent of employees who report high satisfaction with their overall benefits packages (satisfaction rated 8-10 on a 0-10
scale). Based on employees offered insurance benefits.
Source: 2025 BEAT Study, LIMRA.



Most Common Resources for Benefits Education

e Emails

e Online (internet or benefits portal)
* Printed information at work

e Speak with someone by phone

* Printed information mailed home
* |n-person group meeting

* Webinar

* |n-person 1-on-1 meeting

e Virtual group meeting

e \/ideos

Based on employees who are offered insurance benefits and have had an open enrollment period within the past two Nawgafe With Confidence
years. Multiple responses allowed.
Source: 2025 BEAT Study, LIMRA.



Importance of Multi-Channel Communication

% Who Understand Insurance Benefits Very/Extremely Well
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Represents the percent of employees who feel they understand their insurance benefits very or extremely well. Based on employees who are offered Navigafe With Confidence
insurance benefits and have had an open enrollment period within the past two years.
Source: 2025 BEAT Study, LIMRA.



Most Helpful Resources

é‘é In-person 1-on-1 meeting 81%

; Online (internet or benefits portal) 77%
mﬁm In-person group meeting 67%
;%} Interactive recommendation tool 65%

@ Speak with someone by phone 63%

Represents the percent of employees who say the specified resource was one of the most helpful they used. Based on employees
who are offered insurance benefits and say they used the specified resource to learn about their benefits during open enrollment.
Up to two responses allowed.

Source: 2025 BEAT Study, LIMRA.



Frequency of Communication

50% 50%
33%
23% 23%
13%
/]
Only during A few times Frequently Other =
open throughout the throughout the
enrollment year year
b
®m Currently received Preference
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Based on employees who are offered insurance benefits and have had an open enroliment within the past two years.
Source: 2024 BEAT Study, LIMRA.
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Share your feedback in the conference app
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Follow us on LinkedIn at
Linkedin.com/LIMRA
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