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We’re All Selling…



Initiating the Conversation… 



The Slido app must be installed on every computer you’re presenting from

Code: ax0ddk 

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


Why Is LTC Insurance Hard to Sell?

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


Waterlily: Most Advanced AI-Driven Personalized LTC Planning

Software that enables anyone to build 
comprehensive LTC plans with ease.

© 2025 Waterlily, Inc. All rights reserved. Confidential & Proprietary.



AI-Driven Personalized LTC Planning

1. 3-minute intake survey

2. Discover needs

3. Choose care

4. Cover costs

© 2025 Waterlily, Inc. All rights reserved. Confidential & Proprietary.
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AI-Driven Personalized LTC Planning

1. 3-minute intake survey

2. Discover needs

3. Choose care

4. Cover costs

Jane’s care timeline
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AI-Driven Personalized LTC Planning

1. 3-minute intake survey

2. Discover needs

3. Choose care

4. Cover costs

Jane’s LTC financial planning
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AI-driven Personalized LTC Planning

1. 3-minute intake survey

2. Discover needs

3. Choose care

4. Cover costs

Jane’s LTC financial planning

© 2025 Waterlily, Inc. All rights reserved. Confidential & Proprietary.



AI-Driven Personalized LTC Planning

1. 3-minute intake survey

2. Discover needs

3. Choose care

4. Cover costs

Final take-home: easy-to-read summary

© 2025 Waterlily, Inc. All rights reserved. Confidential & Proprietary.



Waterlily Plans Drive Sales & Action

Insurance sales

Investment strategies

Estate planning

Care planning

© 2025 Waterlily, Inc. All rights reserved. Confidential & Proprietary.

An 11,100% 
increase over 

baseline



The Power of Storytelling 

Cortisol | Attention & Focus

Dopamine | Pleasure & Recall

Oxytocin | Empathy & Trust

Memorable

Neural Coupling
A story activates parts in the 

brain that allow the listener to 
turn the tale into their own ideas 

and experiences.







What Motivates Consumers to Act  

Source: Customer Brand Preference and Decisions: Gallup's 70/30 Principle, September 30, 2022.

70%
Emotional

30%
Rational

70% of decisions are based on emotion



Clients want agency 

Stop trying to persuade, and let clients persuade themselves
Stop selling, and let them buy-in

1) Provide a menu 
o Don’t – “This is why you should do this”
o Don’t’ – Provide lots of reasons and information to do the one thing you want 

them to do
o Do – I think you could X or Y, which do you think is best for your situation

2)  Ask, don’t tell
o When we ask questions it’s less likely to get push back  

3) Highlight a gap 
o Many times, attitudes and actions don’t line up, and we just don’t see it. 

Clients Want Agency 

Pull, not push



We Want to Hear From You. Leave a Rating & Review.

Module Option Agenda Option 
2025 Supplemental Health Co…

General Session – Supplemental Health 
Industry Overview

Date and Time



Thank You
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