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Life insurance growth in motion: ¢
Market drivers and distribution shifts
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Population shifts

Canada
Aging

* 19.8% in 2024

* Projected toreach 11.5M by 2050, 24% of
the population

Birth rates

- 8.9CBR in2024,vs.10.9in 2014

Immigration

* Net International Migration (2024) — 724,586

* Net International Migration (2025, est) - 355,095

Sources: Statistics Canada, U.S Census Bureau, Federal Reserve Bank

U.S.
Aging

- 18% in 2024

* Projected toreach 85.7M by 2050, 22% of
the population

Birth rates

- 10.6 CBRin 2024, vs. 12.5in 2014
Immigration

* Net International Migration (2024) - 2.7M

* Net International Migration (2025, est) - 1.3M
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Health measures

Canada

U.S.

Life expectancy
Spending on prevention
Obesity

Poor health (self-reported)

Source: OECD Health at a Glance: 2025

81.7 years
6.9% of health expenditure
24%

3%

78.4 years
3.6% of health expenditure
35%

3%
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https://www.oecd.org/en/publications/2025/11/health-at-a-glance-2025_a894f72e.html

Market overview

U.S. Canada

- 711 life insurance carriers » 66 life iInsurance carriers

+ $22 trillion in-force - $6 trillion in-force

- ~135 million people covered » ~23 million people covered
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https://www.acli.com/-/media/public/pdf/news-and-analysis/publications-and-research/2025fb/all_acli_fact_book_2025.pdf
https://edge.sitecorecloud.io/canadianlif6db0-clhiae7ca-prodc652-d83e/media/Project/CLHIA/CLHIA/Documents/Public/Resources/2025/CLHIA-2025-FACTS.pdf

Insurance coverage

U.S. Canada

* 52% of American adults say » 57% of Canadian adults say
they have life insurance they have life insurance
coverage coverage

* 41% say they need more life * 30% say they live with a
Insurance, representing coverage gap, representing
close to 101M adults close to 8.4M adults
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Source: 2023 Insurance Barometer Studies, (LIMRA)



Digital

U.S. Canada

« 77% of US adults use digital « 77% of Canadians use digital
channels (online/app) to channels (online/app) to
conduct most of their conduct most of their banking
banking transactions (2024) transactions (2024)

» 24% of American consumers * 13% of Canadian consumers
say that they would both say that they would both
research and purchase life research and purchase life
Insurance fully online (2023) iInsurance fully online (2023)
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https://www.aba.com/about-us/press-room/press-releases/consumer-survey-banking-methods-2024
https://cba.ca/Assets/CanadianBankersAssociation/Documents/Articles/About_The_Banking_Sector/how_cdns_bank_2024_infographic_en.pdf



https://www.ipsos.com/sites/default/files/ct/news/documents/2026-01/Google%20Ipsos%20Our%20Life%20With%20AI%202025%20Topline.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2026-01/Google%20Ipsos%20Our%20Life%20With%20AI%202025%20Topline.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2026-01/Google%20Ipsos%20Our%20Life%20With%20AI%202025%20Topline.pdf

Future opportunity mapping
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Behind the Gig; Newcomers’ Realities:
Securian Canada Insights Securian Canada Insights Co M I N G SO O N S
Financial risks and

— New research from
" _PRGNE Securian Canada on
‘ e, insurance realities
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https://www.securiancanada.ca/about-us/understanding-newcomers-realities.html
https://www.securiancanada.ca/about-us/gig-worker-survey.html
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