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Delivering Value in a Changing Landscape

Beyond the Benchmark:
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» . Canada
e 6o - 0 0O ® o @
@ o & e &

avigate With Confiden




@ ]
® & @ o o o
» ®
o @ © ¢ 0 o
o o ( @
o c @ @&
@ - @
®
\

Sales Benchmarks

LIMA

Navigate With Confidence




First Canadian Monthly Survey of Life Insurance-Sales
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Canadian Individual Life Insurance Sales

Annualized Premium Trends ($millions)
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Source: LIMRA’s Canadian Individual Life Sales Survey, 2025.
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Canadian Individual Life Insurance Sales

Annualized Premium Growth Rate by Product
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Our Purpose

Advancing the
financial services industry
by empowering our members with

KNOWLEDGE INSIGHTS CONNECTIONS
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Knowledge That Powers Your Career

Insurance Industry
Immersion Advantage

Al Strategic m Strategic
Leadership Leadership

Experience Experience
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Insights
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Insights That Move You Forward
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Benchmarks

Compass
Programs

McKinsey LIMRA ' Experience mm : o Lifetime Income
360 Performance Studies Pro Research Initiative
Benchmarking Solutions
Survey
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Connections
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Form Connections That Matter

Webinars : Executive
Advisory Boards
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Solutions
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Solutions That Drive Success

LDEX - Trustworthy
Standards Selling Assessments
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Our Purpose

Advancing the
financial services industry
by empowering our members with

KNOWLEDGE INSIGHTS CONNECTIONS
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LIMRA Annual Conference 2027

- - ——

Hosted at the Sheraton Centre Toronto Hotel,
marking a major milestone for our Association
and our Canadian members
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Thank You
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