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Artificial Intelligence

From x.com

Theres no way |
can finish a 12-page
report tonight. 1

Did Tim really just send
me a 12-page report?
| don't have time to
read all that...

Hey, co-pilot- | need
you to generate a
12-page report from
the 5 bullet points

Hey, co-pilot:
Summarize the report
Tim just sent me
into 5 bullet points.
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Life Insurance Historical Sales

Individual Life Sales vs U.S. Population Term Life Sales vs U.S. Population
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I Individual Life Sales  ====U.S. Population (30-59) I Term Life Sales  ===U.S. Population (30-49)
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Al for Life Insurance Product Innovation

Areas of Discussion

J Purchasing Process

J Underwriting

J Product Development

1 Additional Considerations
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Purchasing Process

+[HOW [T 4
STARTED...

LIMRA
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Purchasing Process

* Historically 100% human
 Direct-to-Consumer efforts

| ELECTRONIC * Hybrid interaction with
‘ technology-assisted agents
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Purchasing Process

* 3500+ reviews on Trustpilot

Instant
life insurance

Easily compare life
insurance quotes.

3% Policygenius

O SELECTQUOTE

We shop. You

Secure Rates Now
Instantly compare rates from top carriers

...And Many More!
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Underwriting Process
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Underwriting Process

How can Al help advancement?

» Electronic Health Records
» Advanced Algorithms
Dynamic Applications

- Wearables

- Easier Fluid Extraction

» Continuous Underwriting
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Product Development

Q. ;
0¥ Microsoft Teams

Sales by Category Revenue and Profit
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Product Development

How can Al help advancement?

» Market Intelligence

«  System Implementation
*  Pricing Process

* Experience Monitoring

*  Product Bundling
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Additional Considerations

FRAUD PRIVACY REGULATION
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We Value Your Feedback — Share It in the Conference App

Module Option Agenda Option

Q 2026 Life Insurance and

Annuity Conference
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