COPYRIGHT:
SHARING CONTENT

FROM THE INTERNET

A

of shared work-related
content is from external
sources.* Content is often

from online sources or
company-paid subscriptions.

Yy

Reposting or republishing an
article, excessively sharing it, or
making multiple copies to
distribute is rarely acceptable
without some kind of permission.

FOUND SOMETHING
ONLINE YOU

WANT T0 SHARE?
'y

Remote and hybrid work have changed
the way we share content with each other
and with our members. Information is
shared more often — and with more
people — now than just a few years ago.

By downloading and sharing an
online article or report, you are
making a new copy of it for
someone else. Making copies of
content without permission may
be a violation of US copyright law.

JUST BECAUSE YoU
FOUND IT ONLINE
DOESN'T MEAN YOU
CAN SHARE IT.

Sharing a link to a webpage
is the safest way to go!

When you share a link, there is no
downloading or copying involved.

If the website publisher doesn’t mind
sharing, then they will provide email
or social media sharing buttons or
say so in their terms of use.

infocenters

LIMRA and LOMA Researc h Libraries



The InfoCenters have determined the
sharing rights for the databases and

As k u s publications we subscribe to. We can also
|

advise on information found elsewhere.

COMMONLY USED
PUBLICATIONS

HOW CAN | SHARE IT?

Share only

Financial News Update individual links.

Can download to
share with a
coworker/member.

; . Can share occasionally with
Life Annuity coworkers, members or
Specialist & Ignites on social media using the

website sharing tools.

S&P Global Ask us — use rights vary.

Can download to share with a

. coworker. Can share occasionally

New York Times with members or on social media
using the website sharing tools.

Wall Street Journal Ca'." download to share
with coworkers or use
website sharing tools.

Subscriptions received )
through the organization Ask us — use rights vary.

Help keep LIMRA & LOMA copyright compliant by reading our copyright policy and asking
questions.
http://llglobal/res/infctr/LIMRA%20InfoCenter7%20Resources/LIMRA%20%26%20L0OMA

*Outsell and CCC: Information Seeking and Consumption Study Report 2023

ask us. .
WINDSOR infocenter@limra.com | 860-285-7767 E-I nhenters
ATLANTA infoctr@loma.org | 770-984-3720 It
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http://llglobal/res/infctr/LIMRA%20InfoCenter%20Resources/LIMRA%20%26%20LOMA%20Copyright%20Guidelines.pdf

