
Every year, LIMRA is proud to join the �nancial services industry in promoting 
the Disability Insurance Awareness Month campaign, spearheaded by Life 
Happens. The campaign serves as a reminder to protect your income in the 
event you become unable to work due to illness or injury. Below are some 

facts that highlight the importance of having disability insurance.

According to the Social 
Security Administration, 
1 in 4 American 
adults will become 
disabled before reaching 
age 67.

The Centers for Disease 
Control reports that 
26% of Americans 
have some disability, 
roughly translating to 
about 61 million people. 

38% of consumers are 
very/extremely concerned 
about being able to support 
themselves if they become 
unable to work due to an 
illness or injury.
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As Millennials are entering their prime working years, they tend to 
have the greatest number of �nancial concerns. Millennials are 

also experiencing life events like starting a family and buying a home, 
which could prompt them to seek income protection.

61% of consumers 
would feel �nancial 
hardship in 1 year 
should the primary wage 
earner become sick 
or injured.

• 49% of consumers
would feel �nancial
stress in 6 months.

• 17% of consumers
do not know when
they would feel
�nancial stress.

4 If a primary wage earner became too sick or injured to work, 
they would turn to the following sources of �nancial help:5

51% 
Personal 
savings

32% 
Family

26% 
Retirement 
accounts

22%
Employer-sponsored 
disability insurance

22% 
Credit cards 
and loans

18%
Supplemental
insurance coverage

17%
Workers’
compensation

16%
I don’t know

11%
Individual disability 
insurance
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Close familiarity with the �nancial/emotional
strain of lack of disability coverage

Entering the workforce

Retirement planning

EVENTS THAT PROMPTED CONSUMERS TO PURCHASE DISABILITY INSURANCE
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BY GENERATION BY RACE/ETHNICITY

According to LIMRA’s 2022 BEAT Study: Bene�ts and Employee Attitude Tracker, over 
a quarter of employees (27%) ranked insurance bene�ts (including life and 
disability) as one of the �ve most important factors they look for in a potential employer.
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Retirement planning was the top reason consumers purchased disability insurance coverage.

FAST FACTS ABOUT 

Disability Insurance
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Unless otherwise noted, the facts above are from the 2022 and 2023 Insurance Barometer Studies, conducted by LIMRA and Life Happens.
Infographic may be reproduced in whole or in part if attributed to LIMRA.
#DIAM23

https://www.limra.com/en/research/research-abstracts/2022/2022-beat-study-benefits-and-employee-attitude-tracker/

