FAST FACTS ABOUT
Disability Insurance

Every year, LIMRA is proud to join the financial services industry in promoting
the Disability Insurance Awareness Month campaign, spearheaded by Life
Happens. The campaign serves as a reminder to protect your income in the
event you become unable to work due to illness or injury. Below are some

facts that highlight the importance of having disability insurance.
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As Millennials are entering their prime working years, they tend to
have the greatest number of financial concerns. Millennials are
also experiencing life events like starting a family and buying a home,
which could prompt them to seek income protection.
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@ Retirement planning was the top reason consumers purchased disability insurance coverage.

EVENTS THAT PROMPTED CONSUMERS TO PURCHASE DISABILITY INSURANCE
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0 According to LIMRA’s 2022 BEAT Study: Benefits and Employee Attitude Tracker, over
a quarter of employees (27 %) ranked insurance benefits (including life and
disability) as one of the five most important factors they look for in a potential employer.

Unless otherwise noted, the facts above are from the 2022 and 2023 Insurance Barometer Studies, conducted by LIMRA and Life Happens.

Infographic may be reproduced in whole or in part if attributed to LIMRA.
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