
 

February 26, 2021 

Thanks to everyone for supporting the Help Protect Our Families campaign! 
 
As we head in to week four of the Help Protect Our Families campaign, more companies are leveraging the 
content to support the campaign on social media. In just one week, the number of posts on LinkedIn using 
#HelpProtectOurFamiles grew more than 360%! Posts supporting the campaign also increased on Twitter, 
Facebook and Instagram.  
 
In March, the campaign will focus on building content to help inform the industry about the future of the life 
insurance market, and how this will impact our members and their sales teams.  
 
To lead off, LL Global is hosting a webinar, The Future of Life Insurance: Reimagining the Industry for the 
Decade Ahead, on March 9 at 1– 2 p.m. ET. This webinar, led by McKinsey & Company’s Kweilin Ellingrud, 
senior partner, and Jonathan Godsall, partner, will highlight the findings of a new McKinsey & Co. study. They 
will discuss how COVID-19 will affect the life insurance market, how the accelerating pace of automation will 
change the nature of jobs across the insurance industry, and how it will influence the insurance industry’s 
ability to serve the growing need of the underinsured and uninsured in the United States. Register Now 
 
In the coming weeks, more events will be listed on the Help Protect Our Families resource page.  Please share 
the following resources with your colleagues and clients and use #HelpProtectOurFamilies in your social 
media posts so we can track how the message is being amplified throughout the industry!  

     
1. A LIMRA video clip of Dave Levenson talking about the need for life insurance in the United 

States and the important role our industry plays in helping families protect their financial 
futures. Please share with your employees, field force, and sales leaders and ask them to share on 
their social media platforms with #HelpProtectOurFamilies.  

2. A NAIFA article offering tips on how to sell more life insurance, from industry experts. Please 
share with your field force and sales leaders to remind them how they can engage with clients the right 
way and build deeply connected, authentic relationships with their clients.    

3. An ACLI article that discusses the efforts of life insurers to adapt their operations when COVID-
19 began to spread across the country in order to help people get life insurance coverage 
quickly when normal channels were disrupted. We suggest you share this with your employees and 
your sales and marketing teams and encourage them to understand how the insurance industry 
continues to modernize its practices to serve Americans — even in the face of a global pandemic.  

4. Finally, two social media posts: We recommend you post these on your intranet, your corporate 
social media accounts, and/or ask your leaders to share them on their own accounts. Remember to use 
the hashtag #HelpProtectOurFamilies in your social media messages.  
 

*Please send your company’s corporate social media metrics associated #HelpProtectOurFamily to 
ctheroux@limra.com each week so we can capture and share the growing industrywide impact of the 

campaign. 
 

https://www.limra.com/en/events/webinars/2021/the-future-of-life-insurance--reimagining-the-industry-for-the-decade-ahead/
https://www.limra.com/helpprotectourfamilies
https://limra-1.wistia.com/medias/11lht5901h?media_finished&wvideo=11lht5901h
https://www.digital.advisortoday.com/advisortoday/0319_may_june_2019/MobilePagedArticle.action?articleId=1487318#articleId1487318
https://impact.acli.com/the-time-is-right/
mailto:ctheroux@limra.com


 
 

People who wish to subscribe to receive the weekly toolkit, can do so by visiting 
www.limra.com/helpprotectourfamilies and click on the ‘Subscribe’ button. 

 
 
 

http://www.limra.com/helpprotectourfamilies
https://www.limra.com/siteassets/newsroom/help-protect-our-families/shareable-content/2021/february/week-5-financially-preparing-for-lifes-unknown---1080-1200.png
https://www.limra.com/siteassets/newsroom/help-protect-our-families/shareable-content/2021/february/week-3-1-in-3-americans--1200.png

