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They are less likely to
think it moves the needle
on retirement readiness.

About a third of advisors feel strongly
that the importance of financial wellness
is growing, and that it's a key part of
their value propositions.
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The importance of financial Assisting plan sponsors with Financial wellness services
we||n_ess_ to plan sponsors eir financial ||nle§s are moving the needle on
gl ' pai participant retirement readiness

METHODOLOGY
In late 2019 through January 2020, Secure Retfirement Institute (SRI) parinered with NMG I§eetci}lerrerlent

(formerly Brightworks Partners) to survey 258 financial advisors who sell defined contribution (DC) plans.
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