CONSUMER PERCEPTIONS:
Does Taking a Holistic Approach Matter
When Choosing a Financial Professional?

Financial professionals (FPs) are increasingly embracing a holistic approach to
advising their customers. The holistic approach factors in the client's personal

goals, lifestyle aspirations, risk tolerance, family dynamics, and values.
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People who work with financial advisors and investment brokers
are more likely to describe the FP’s approach as holistic.
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The survey results indicate that individuals who currently have a working relationship with a
financial professional are more likely to value a holistic approach. Adopting this approach
is a crucial factor in the decision-making process for consumers choosing or continuing to
work with a financial professional, as it's linked to the client’s satisfaction and likelihood to
recommend their FP.
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