FRAUD Pulse s

Fraud Is a Significant Problem for American Consumers

LIMRA Secure Retirement Institute teamed with Ipsos to survey 1,005 U.S. consumers
who are 18 or older to learn about their experiences with financial fraud.

Here’s what they told us:
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2 in 3 consumers also want information on how to reliably detect
and prevent financial fraud on their own. Many view financial services
companies as an ideal source for this information.

Financial services 51%
' companies
Credit bureau 45%
Financial advisor
/planner 32%
Companies that manage 299,
refirement plans I§C€u1'e IEAP\A
"‘.m
Federal government 27% crirement I.IM?A

INSTITUTE



