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Millennials are in a prime life stage for life insurance:

Source: 2022 Insurance Barometer Study, LIMRA and Life Happens.
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Millennials Represent Largest Market 
Opportunity for Life Insurers

There are more than 72.3 million Millennials 
(ages 25–41) in the United States, representing 
the largest generation in the U.S.

Life events — getting 
married, buying a home, 
having or adopting a 
child, changing jobs — 
are the most common 
reasons people are 
prompted to purchase 
life insurance coverage.




